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A Message from the Chairperson

Dr. Amira Daouk
Chairperson, Management Department – Lebanese International University

“The best way to predict the future is to create it.” — Peter Drucker

As we continue our journey together this
academic year, I am proud to reflect on the
tremendous growth and resilience that define
our Management Department. With more than
one hundred dedicated instructors and over
fifteen hundred students majoring in
management across our campuses, our
department stands as one of the largest and
most dynamic at the Lebanese International
University.

Our collective mission has always been to advance, improve, and evolve — not only in
what we teach but in how we teach. The integration of modern pedagogical
approaches and emerging technologies, especially artificial intelligence, is gradually
transforming our classrooms into spaces of creativity, analytical thinking, and
collaboration. This shift ensures that our students are well-prepared to lead, decide,
and innovate in an ever-changing business landscape.

I would like to extend my heartfelt appreciation to every instructor in our department
for their wholehearted commitment, professionalism, and passion for education.
Your dedication continues to inspire excellence and drive the department’s vision
forward. Together, we are shaping the next generation of leaders capable of making
sound decisions, driving innovation, and promoting good governance in their
organizations and communities.

Let us continue to collaborate, innovate, and inspire — one class, one idea, and one
student at a time.
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A Message from the Chairperson

Dr. Amira Daouk
Chairperson, Management Department – Lebanese International University

Building on our shared achievements, the department continues to look
ahead with a clear vision for innovation, growth, and meaningful impact.

What’s Next

As we move forward, the Management Department remains committed to creating
engaging and practical learning experiences that go beyond the classroom. Our
upcoming initiatives aim to further strengthen the link between academic excellence,
professional readiness, and personal growth.

In the coming months, the department will continue to organize a range of
developmental and experiential events — including workshops on CV writing,
interview preparation, and entrepreneurial competitions designed to inspire
creativity and strategic thinking among students. We also plan to expand activities
focused on corporate social responsibility, encouraging our learners to apply
management principles for the greater good of society.

In alignment with global educational trends, we are further embedding artificial
intelligence into our learning processes — not only to use it effectively but to master
it as a tool for innovation, decision-making, and leadership. Additionally, we will
continue to emphasize the importance of emotional intelligence, helping students
and instructors alike cultivate self-awareness, empathy, and interpersonal
effectiveness in both academic and professional contexts.

The department plans to collaborate with the Empower Me – Job Trail program to
enhance students’ employability and technical skills. This initiative will provide
internship opportunities that bridge the gap between academic learning and real-
world employment.
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The Management Department
equips students with the skills and
mindset needed to succeed in an
increasingly competitive and
dynamic business world. Courses
are designed to connect theory
with real-world practice, ensuring
graduates can apply what they
learn to address complex
organizational challenges.

ISSUE NO. 6

From Classroom to Career: The Power of
Your Major

Students develop critical abilities in leadership, strategic thinking, problem-
solving, and cross-cultural communication—skills that employers consistently
value across industries. The curriculum emphasizes adaptability, ethical
decision-making, and data-driven analysis, preparing graduates to navigate
uncertainty and lead effectively in both global and local markets.

By integrating academic knowledge with practical application, the program
cultivates professionals who are not only ready for the job market but also
capable of driving innovation, improving performance, and leading teams
through change.

Mrs. Heba Itani
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In today’s fast-changing job
market, the Management
Department focuses on equipping
students with the skills and
mindset needed for immediate
professional success. Courses
combine academic knowledge with
real-world application, ensuring
that learning extends beyond
theory into practical problem-
solving.

ISSUE NO. 6

From Classroom to Career: The Power of
Your Major

Through interactive discussions, case studies, and exposure to real business
scenarios, students develop essential competencies in communication,
decision-making, leadership, and adaptability. This approach helps graduates
transition smoothly into the workforce and respond effectively to evolving
market demands.

By connecting classroom learning to professional practice, the Management
Department prepares students to enter the marketplace with confidence,
competence, and the ability to make a meaningful impact from day one.

Dr. Antonios El Khawaja
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With extensive experience in the
Food and Beverage industry and a
leadership role as Director of
Operations and Human Resources
at Dunkin’ Lebanon, I bring real-
world business insight directly into
the classroom. My background in
managing one of Lebanon’s leading
franchise brands through major
market challenges provides
students with valuable lessons in
crisis management, business
resilience, strategic planning, and
leadership under pressure.

ISSUE NO. 6

From Classroom to Career: The Power of
Your Major

As a university instructor in Business Management at the Lebanese
International University (LIU), I integrate authentic case studies, operational
data, and examples from the Lebanese market to bridge the gap between
theory and practice. This approach helps students understand how
management concepts apply in real business environments, particularly in
times of uncertainty.

By combining academic instruction with hands-on industry experience, the
teaching approach equips students with critical thinking, adaptability, and
people skills—qualities essential for success and growth in today’s
competitive job market.

Mr. Kamal Atwi
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Celebrating Our SoBU Research Achievements

Ashaal, A., Bakri, A., AlKhatib, N., Chreif, M., & Zakhem, N. B. (2024). Harvesting
sustainability: Navigating green practices and barriers in Lebanon's hospitality
sector. Business Strategy & Development, 7(2), e369.
Awdeh, A., Assaf, R., & Ghosn, F. (2024). How do Financial Development and
Stability Shape Human Development?. Review of Middle East Economics and
Finance, 20(1), 77-111.
Bajouk, H., & Ferré-Pavia, C. (2024). Understanding government social media
communication strategies and public engagement during the COVID-19 crisis in
Lebanon. Online Journal of Communication and Media Technologies, 14(2),
e202417.
Bou Zakhem, N., Bou Diab, M., & Tahan, S. (2025). A Cross-Disciplinary Academic
Evaluation of Generative AI Models in HR, Accounting, and Economics: ChatGPT-5
vs. DeepSeek. Administrative Sciences, 15(11), 412.
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Celebrating Our SoBU Research Achievements
Chaanine, L., Kokkinaki, A., & Mavroudi, A. (2024, September). Examining E-Learning
Adoption for Professional Development: A Case Study with MOOC Users. In
European, Mediterranean, and Middle Eastern Conference on Information Systems
(pp. 260-274). Cham: Springer Nature Switzerland.
Chahine, S. H., Daouk, A. A., & Zakhem, N. B. B. (2026). Utilizing the Lebanese
Diaspora to Promote Circular Economy Entrepreneurship: A Strategic Policy
Proposal for Post-Crisis Recovery. In Management Strategies and Business Models
for Circular Economy Transformation (pp. 221-258). IGI Global Scientific Publishing.
Chahine, S., Al Haddad, M., & Masry, O. T. (2025, October 23). A policy framework
for enabling circular entrepreneurship in emerging economies: The case of
Lebanon (Ch. 2, pp. 23–66). In Management strategies and business models for
circular economy transformation. IGI Global. https://doi.org/10.4018/979-8-3373-
7655-4.ch002
Chreif, M. Y., & Dally, M. M. (2024). On the irreducibility of local representations of
the Braid group B n. Arabian Journal of Mathematics, 13(2), 263-273.
Daouk, A. (2025). Navigating the Digital Transformation Landscape: Education,
Opportunities, and Challenges for Entrepreneurs. Entrepreneurship-Digital
Transformation, Education, Opportunities and Challenges, 113.
El Fawal, A., Mawlawi, A., Hamieh, M. B., & Abdallah, A. (2024). The Impact of
Cardinal Personality Traits on both Online Impulsive and Compulsive Buying
Behaviors: The Mediation Role of Hedonistic Shopping Experience. TWIST, 19(3),
296-306. 
El Murr, B., Youness, G., & Assaf, R. (2024). Determinant Factors of Teaching
Performance in COVID-19 Context. Education Journal, 13(1).
Ezzeddine, M., Daouk, A., Hassanein, F., Yassine, D., & Hamieh, M. B. (2024).
Changing the nature of traditional workplace and evolving virtual work intensity
environment: Experience of university staff during COVID-19. Journal of
Infrastructure, Policy and Development, 8(8), 5135.
https://doi.org/10.24294/jipd.v8i8.5135
Fadlallah, R., Marneros, S., & Papageorgiou, G. (2026). Sustainable Hospitality:
Reinventing Business Management Practices and the Overall Customer Experience.
In Management Strategies and Business Models for Circular Economy
Transformation (pp. 157–196). IGI Global. https://doi.org/10.4018/979-8-3373-
7655-4.ch006
Fakhreddine, N., Najia, N., Mourad, A., & Nasser, W. (2024). Asymmetric effect of oil
price on economic activity: evidence from Lebanon using NARDL model.
International Journal of Energy Economics and Policy, 14(2), 258-266.

https://doi.org/10.4018/979-8-3373-7655-4.ch002
https://doi.org/10.4018/979-8-3373-7655-4.ch002
https://doi.org/10.24294/jipd.v8i8.5135
https://doi.org/10.4018/979-8-3373-7655-4.ch006
https://doi.org/10.4018/979-8-3373-7655-4.ch006
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Celebrating Our SoBU Research Achievements
Fayad, N. M., Ramadan, M., Baydoun, H., & Tahhan, S. A. (2024). The causality
between corruption and economic growth in MENA countries: A dynamic panel-
data analysis. International Journal of Finance, Insurance and Risk Management,
14(1), 28-49.
Ghosn, F., Zreik, M., Al Dilby, H. K., Kassably Fakhry, C. D., & Hassanein, F. R. (2025).
Tokenomics and digital economy in China: Analyzing the influence of blockchain
technology integration on traditional business models. Economies, 13(7), 189.
https://doi.org/10.3390/economies13070189
Ghosn, F., Zreik, M., Awad, G., & Karouni, G. (2024). Energy transition and
sustainable development in Malaysia: Steering towards a greener future.
International Journal of Renewable Energy Development, 13(3), 362-374.
Ghosn, F., Zreik, M., Awad, G., Tahan, S., & Ashaal, A. (2024). Enhancing financial
inclusion in China amidst COVID-19: Opportunities, challenges, and strategies.
Journal of Infrastructure, Policy and Development, 8(6), 1-19.  
Hajj Hussein, S., & Bou Zakhem, N. (2024). The impact of green human resource
management practices on brand citizenship behavior and employee turnover
intention: A mixed methods approach. Sustainability, 16(15), 6528.
Hassanein, F. R., Mohammadi, S., & Zargar, P. (2025). Toxic leadership and job
satisfaction in the Middle Eastern education sector: The influence of organizational
culture and trust. Administrative Sciences, 15(5), 171.
https://doi.org/10.3390/admsci15050171
Hassanein, F. R., Solanki, S., Inumula, K. M., Daouk, A., Abdel Rahman, N., Tahan, S.,
& Ibnou-Laaroussi, S. (2025). The Role of Sustainability in Shaping Customer
Perceptions at Farmers’ Markets: A Quantitative Analysis. Sustainability, 17(13),
6095.
Hassanein, F., Daouk, A., Bou Zakhem, N., Elsayed, R., Tahan, S., Houmani, H. & Al
Dilby, H. K. (2025). An Analysis of Perceived Organizational Support and
Organizational Climate on the Supportive Leadership–Employee Wellbeing Linkage
in the Lebanese Academic Sector. Administrative Sciences, 15(6), 204. DOI:
10.3390/admsci15060204. CoLab+1
Hassanein, F., Daouk, A., Yassine, D., Bou Zakhem, N., Elsayed, R., & Saleh, A. (2024).
Green human resource management and employee retention in the hotel industry
of UAE: The mediating effect of green innovation. Sustainability, 16(11), 4668.
Hassanein, F., Daouk, A., Yassine, D., Bou Zakhem, N., Elsayed, R., & Saleh, A. (2024).
Green human resource management and employee retention in the hotel industry
of UAE: The mediating effect of green innovation. Sustainability, 16(11), 4668.

https://doi.org/10.3390/economies13070189
https://doi.org/10.3390/admsci15050171
https://colab.ws/articles/10.3390%2Fadmsci15060204?utm_source=chatgpt.com
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Celebrating Our Research Achievements
Ibrahim, G., Al-Khatib, N., Ashaal, A., El Akkaoui, I., & Youssef, S. (2024). Exploring
the moderating effects of perceived alternative job opportunities and work
experience on the relationship between job satisfaction and turnover intentions: A
study among educators in Lebanon. Problems and Perspectives in Management,
22(2), 419. 
Jabado, R., & Jallouli, R. (2024). Enhancing customer relationship management with
data analytics: Insights from retail survey. Journal of Telecommunications and the
Digital Economy, 12(2), 76-96.
Jabado, R., & Jallouli, R. (2024). Impact of data analytics capabilities on CRM
systems' effectiveness and business profitability: An empirical study in the retail
industry. Journal of Telecommunications and the Digital Economy, 12(1), 427-445.
Jrad, M. (2024). Artificial Intelligence and Big Data Analytics in Green Supply Chain
Management: Critical Analysis. In Industrial Applications of Big Data, AI, and
Blockchain (pp. 1-25). IGI Global Scientific Publishing.
Jrad, M. (2024). How Total Quality Management (TQM) Revolutionizes Internal Care
Units: Insights from North Lebanon Hospital. International Journal, 11(1), 357-384.
Jrad, M. (2024). The Role of Technology in Promoting Sustainability and Business
Performance in Industries and Business Models: The Case of Saudi Aramco. In
Navigating the Intersection of Business, Sustainability and Technology(pp. 201-
225). Singapore: Springer Nature Singapore.
Jrad, M. (2024). Lebanese Banking Sector model and Its Implications on Small and
Medium Enterprises, Review of Economics and Finance, 2024, 22, 249-263.
Kalakesh, G., Koleilat, H., & Tarhini, B. (2025). Leadership Styles and Sustainability
Practices: Driving Forward Circular Economies. In IGI Global (Eds.), Innovative
Policy Making for the Shift to Circular Economy. IGI Global Scientific Publishing.
Kassably, C., Ashaal, A., Tahan, S., Bouzakhem, N., Youssef, S., & Ghosn, F. (2024).
Identification of factors influencing educators perception of blended learning and
triggering adoption decisions. Migrat Lett, 21(4), 126-144. 
Khawand, S. (2025). Emerging strategies for ecological conservation: Challenging
traditional theories and advancing sustainable solutions. Resources and
Environment. Hassanein, F., Daouk, A., Yassine, D., Bou Zakhem, N., Elsayed, R., &
Saleh, A. (2024). Green human resource management and employee retention in
the hotel industry of UAE: The mediating effect of green innovation. Sustainability,
16(11), 4668.
Kalakesh, G., Koleilat, H., & Tarhini, B. (2025). Leadership Styles and Sustainability
Practices: Driving Forward Circular Economies. In IGI Global (Eds.), Innovative
Policy Making for the Shift to Circular Economy. IGI Global Scientific Publishing.

https://journals.bilpubgroup.com/index.php/re/article/view/8815
https://journals.bilpubgroup.com/index.php/re/article/view/8815
https://journals.bilpubgroup.com/index.php/re/article/view/8815
https://journals.bilpubgroup.com/index.php/re/article/view/8815
https://journals.bilpubgroup.com/index.php/re/article/view/8815
https://journals.bilpubgroup.com/index.php/re/article/view/8815
https://journals.bilpubgroup.com/index.php/re/article/view/8815
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Celebrating Our Research Achievements
Khawand, S. (2025). Translating sustainable marketing into organizational
citizenship behavior: The mediating role of employee involvement in the
hospitality sector. Lex Localis, 23(S5). https://lex-
localis.org/index.php/LexLocalis/article/download/801613/2064/23453
Khawand, S. (2025, April 20–21). ESG for sustainable growth: Leveraging ESG
metrics for long-term business performance and competitive advantage. In
Proceedings of TheIIER International Conference TheIIER.
Knio, M. S. (2024). The Relevance of Sustainability in the 21st Century Is
Paramount. In V. Hassan, A. Staszewska, & S. Bhartiya (Eds.), Building Community
Resiliency and Sustainability With Tourism Development (pp. 31-55). IGI Global
Scientific Publishing.
Knio, M. S. E. D., & Houmani, H. (2024). Examining the impact of the stock market
development on Economic growth-KSA Tadawul. Emirati Journal of Business,
Economics, & Social Studies, 3(1), 104-120.
Mouazen, A. M., & Hernández Lara, A. B. (2025). Impulsando la innovación y la
sostenibilidad a través de la industria, sociedad y cadena de valor 5.0. In A. R. Del
Águila Obra, J. M. Ramírez Navarro, J. Ruiz Lechuga, & A. Jerez Cordoncillo (Eds.),
Technological and social innovation in home care (1st ed., pp. 17–30). Aranzadi
Studies. ISBN 978-84-1085-316-4.
Mouazen, A. M., Hernández-Lara, A. B., & Chahine, J. (2024, April). Industry 5.0 and
Sustainable Innovation: The Role of the Organizational Framework in Fostering
Innovation. In The International Research & Innovation Forum (pp. 669-686). Cham:
Springer Nature Switzerland.
Mouazen, A. M., Hernández-Lara, A. B., & Chahine, J. (2025). Industry 5.0 and
sustainable innovation: The role of the organizational framework in fostering
innovation. In A. Visvizi, O. Troisi, V. Corvello, & M. Grimaldi (Eds.), Research and
Innovation Forum 2024 (RIIFORUM 2024) (Springer Proceedings in Complexity).
Springer. https://doi.org/10.1007/978-3-031-78623-5_53
Mouazen, A. M., Hernández-Lara, A. B., Chahine, J., & Halawi, A. (2025). Triple
bottom line sustainability and Innovation 5.0 management through the lens of
Industry 5.0, Society 5.0 and Digitized Value Chain 5.0. European Journal of
Innovation Management. DOI: https://doi.org/10.1108/EJIM-04-2024-0339
Nguyen, C. N., Rossi, M., Vilaine, L., & Hamieh, M. B. (2024). Creating opportunities:
social entrepreneurship and disability employment. International Journal of
Business and Emerging Markets, 16(5), 1-18.
Shah, I., Gul, N., Ali, S., & Houmani, H. (2024). Short-term hourly ozone
concentration forecasting using functional data approach. Econometrics, 12(2), 12.

https://lex-localis.org/index.php/LexLocalis/article/download/801613/2064/23453
https://lex-localis.org/index.php/LexLocalis/article/download/801613/2064/23453
https://doi.org/10.1007/978-3-031-78623-5_53
https://doi.org/10.1108/EJIM-04-2024-0339
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Celebrating Our Research Achievements
Tahan, S., Ashaal, A., Youssef, S., Ghosn, F., Fayad, N., & Al-Khatib, N. (2024).
Cultivating sustainability: Uncovering the green supply chain dynamics in
Lebanese non-chain restaurants. Journal of Law and Sustainable Development,
12(5), e2552-e2552. 
Toufaily, B., & Bou Zakhem, N. (2024). Drivers of student social entrepreneurial
intention amid the economic crisis in Lebanon: a mediation model. Sustainability,
16(7), 2807.
Youssef, S. A., Tahan, S. A., Ashaal, A. A., Diab, M. A. B., Alkhatib, N. M. F., &
Kassably, C. D. F. (2024). Unleashing the Power of Mindset: How Psychological
Attributes Shape Entrepreneurial Inclination?. TWIST, 19(1), 572-582. 
Zargar, P., Daouk, A., & Chahine, S. (2025). Driving Innovative Work Behavior Among
University Teachers Through Work Engagement and Perceived Organizational
Support. Administrative Sciences, 15(7), 246.
Zeayter, M. (2025). Leveraging cybernetics to boost organizational intelligence.
International Journal of Management Sciences and Business Research, 14(10).
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This major has opened my eyes to how organizations
work, how decisions are made, and how leadership can
inspire success. It has truly become a passion of mine. I
love studying Business Management because it helps
me understand the real-world challenges that
companies face and how to create effective solutions. It
has also improved my communication, teamwork, and
problem-solving skills, which I know will be valuable in
any career I pursue.

ISSUE NO. 6

Student Voices: Reflections on Studying
Business Management

My experience at LIU has been very positive. The courses are engaging, the professors
are supportive, and every class provides me with new knowledge that motivates me to
grow both personally and professionally. Studying this major has truly shaped the way
I think about the future and the kind of leader I want to become.

I chose this major because it balances theory and practical skills. It
provides students with the tools to start and run their own
businesses. Additionally, it prepares students to become effective
leaders and problem-solvers in whichever industry they enter.
Personally, communication, critical thinking, and decision-making
have been enhanced through studying Business Management,
which are helpful in my personal life and in the workforce.

Career-wise, this major opens the door to a wide range of
opportunities, from entrepreneurship to corporate leadership. My
experience was profoundly insightful, as it positively affected me
through supportive professors, engaging coursework, and real-
world case studies that made learning practical and relevant.

Issa Hussein

Linda Ghazzawi

What do our students love most about studying Business Management at LIU? Hear
directly from them as they reflect on their learning journey and future aspirations.



15

Business Management is about
understanding how organizations work,
make decisions, and create value. It teaches
how to lead people, plan effectively, and
think strategically to achieve success. What
I enjoy most is that it combines both
creativity and logic. It allows me to think
critically while also finding new ways to
solve problems and improve performance.

ISSUE NO. 6

Student Voices: Reflections on Studying
Business Management

I chose this major because I have always been curious about how
businesses grow and how leaders make decisions that affect teams and
customers. I like the mix of strategy, communication, and psychology that
comes with managing people and processes.

This major is very important today because strong management is
essential for keeping businesses running efficiently in a fast-changing
world. It helps companies adapt to new technologies, handle challenges,
and use opportunities wisely.

As a second-year student, I’m finding the experience very enjoyable and
educational. Each course teaches me something new, from understanding
people’s behavior at work to planning and analyzing business strategies.
I’m also learning to work well in teams, think ahead, and make informed
decisions. Every semester helps me see how successful businesses are
built and managed.

Johnny Sbeit
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Business Management is the study of how organizations
plan, organize, lead, and control their operations to
achieve goals efficiently. It teaches us how to make
decisions, manage teams, and improve business
performance.
I really enjoy studying Business Management because it
helps me understand how things actually work behind
the scenes in a company. I love learning how to make
smart decisions, work with people, and find ways to
grow and improve a business. It’s a major that connects
to real life, and it motivates me to build something
meaningful in the future.

ISSUE NO. 6

Student Voices: Reflections on Studying
Business Management

Business Management is important because it helps you understand how to run things
smoothly, make good decisions, and work well with people. It teaches you how to handle
challenges, lead a team, and keep a business growing. These are skills that matter in almost
any job, or even if you want to start something of your own.

A positive experience I’ve had with Business Management was learning how to handle real-
life business cases in class. We analyzed the problems companies faced and developed our
own solutions. It was interesting to see how theory connects to real business situations,
and it made me more confident in my decision-making and critical thinking.

Abed El Rahim Zein
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Business Management is more than just a major to me;
it’s a path that combines leadership, strategy, and the
ability to understand how the world works. I chose this
field because it brings together all aspects of business.
It also helps me develop skills beyond the classroom,
such as decision-making, problem-solving, and leading
with confidence.

What made me love this major more was realizing how
closely it connects to real life. In today’s fast-changing
world, where technology is transforming everything,
having a business mindset is essential. Whether you’re
starting your own company or working in a large
organization, understanding business helps you adapt
and succeed.

ISSUE NO. 6

Student Voices: Reflections on Studying
Business Management

Hadil Al Mujarkesh

At the Lebanese International University (LIU), my experience has been great. The
professors are supportive and friendly, and they explain complex topics in modern, simple
ways. Learning here feels practical, not just theoretical, and that makes a big difference.

Business Management isn’t just a major — it’s a mindset for the future.
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The Management Department at the School of Business continues to lead
impactful initiatives that bridge academic learning with real-world practice,

foster community engagement, and enhance our students’ professional skills.
Here are some recent highlights:

ISSUE NO. 6

1. Mastering AI in Business – Bekaa Campus

On May 3, the Bekaa Campus hosted “Mastering AI in Business”, led by
Corporate Trainer Hassan El-Zein. Students explored AI fundamentals,

distinctions between AI, ML, DL, and Generative AI, and applications across
healthcare, marketing, finance, and logistics. The workshop featured hands-on

exercises in prompt engineering, AI tool integration, and workflow optimization.
Thanks to sponsorship from Amaleen Restaurant, 25 students attended free of

charge, with transportation provided from Beirut Campus.

2. FinFit Youth Championship – Beirut
Campus

In collaboration with INJAZ Lebanon,
LIU Beirut welcomed 100 students on

April 29 for FinFit, a dynamic
competition combining

entrepreneurship, innovation, financial
literacy, and wellbeing. Students

engaged in training sessions, team
challenges, and pitching competitions,

with top teams advancing to further
opportunities.

Events & Workshops
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3. Work-Readiness Skills Webinar

On December 10, in partnership with INJAZ Al Arab and Alshaya, students
participated in the online session “Unlocking Your Potential: Building Work-
Readiness Skills”. The webinar equipped attendees with essential workplace

competencies, career development tools, and confidence to excel in
professional settings.

5. Dar Al Hanan Community Events

In March and April, faculty and
students came together to host Iftar

and Lunch events for children from Dar
Al Hanan, featuring engaging activities,

entertainment, and gift distribution.
These initiatives reflected our

commitment to social responsibility
and community engagement.

4. Emotional Intelligence in the Workplace – Beirut Campus

On May 13, the department hosted a workshop in collaboration with
Mindnavy, focusing on emotional intelligence (EI) and its role in leadership,

teamwork, communication, and workplace well-being. Students gained
actionable insights into applying EI in professional environments.

Events & Workshops



7. CV Writing Workshop – Beirut
Campus

On May 22, students attended an
interactive CV Writing Workshop

covering professional presentation,
targeted content, ATS optimization,
and the use of AI tools for tailoring

applications. Participants learned to
craft compelling CVs that effectively

highlight their strengths.

20
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8. Entrepreneurial Panel Discussion –
Rayak Campus

Rayak Campus hosted entrepreneurs Mr.
Raja Yazbeck (Foodyard) and Ms. Samar
Saba (Sabao), who shared their startup

journeys, funding strategies, and
practical advice. A lively Q&A allowed
students to connect theory with real-

world entrepreneurial experiences.

6. Sprout 2024 Program Invitation

The department promoted Sprout 2024, an eco-entrepreneurship program
by INJAZ Lebanon and FNF, encouraging students to develop innovative,

sustainable business ideas in preparation for regional competitions.

Events & Workshops
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11. Ramadan Iftar Celebration – Rayak
Campus

With cross-department collaboration, the
School of Business welcomed 30 orphans
for a joyful Iftar filled with entertainment,

games, and gift-giving—reflecting the
spirit of compassion and community.

10. LinkedIn & Personal Branding Seminar
– Rayak Campus

Led by HR expert Mr. Mohamad Al Mays,
this interactive seminar guided students

through building a strong LinkedIn profile,
personal brand, and professional network.

9. Social Enterprise Seminars – Rayak
Campus

In collaboration with YMCA, Rayak
Campus welcomed George Ghafari (LSE)
and Joseph Abdeldayem (Thinkers) for

seminars exploring the role of social
enterprises in driving positive change.

Students engaged in meaningful dialogue
on social impact strategies.

Events & Workshops
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14. “Emotional Intelligence –
Understanding and Applying EQ in

Everyday Life” – Beirut Campus

Led by licensed psychologist Ms. Cindy
Turk, this seminar examined the five pillars
of emotional intelligence through theory,
discussion, and practical exercises (April

25,2024). Students participated actively in
role-plays and Q&A sessions, gaining tools
for academic, professional, and personal

application.

15. “Success & Survival – The Entrepreneurial
Mindset” – Bekaa Campus

Featuring guest speaker Mr. Omar ElMais, founder
of Sama Venues Hospitality, this interactive

session highlighted resilience, creativity, and
adaptability in entrepreneurship (April 15, 2025).

Over 80 students attended, engaging in lively
exchanges and networking opportunities.

Events & Workshops

13. Campus Celebration & Sponsors’ Day – Akkar Campus

Under the leadership of Dr. Sonia Khawand and Ms. Marianne Esper, the
Akkar Campus hosted a vibrant student festival featuring games, a tombola,

music, and food—supported by numerous local sponsors. The event fostered
campus spirit and cross-school collaboration.

12. Organizational Behavior Guest Lecture – Tripoli Campus

On May 21, Dr. Jessy Rahat connected theory to practice by demonstrating
how personality traits influence leadership, teamwork, and conflict

resolution—bringing the Organizational Behavior course to life.
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16. Bridge II – Bekaa Campus

A large-scale initiative featuring over 14 industry-led training
workshops, aimed at linking academia with industry (May 10, 2024).
The event brought together professionals from multiple sectors to

share practical workplace insights.

17. Job Fairs – May 15, 2024 & May 21, 2025
(Bekaa Campus)

Two major fairs bringing together 75 and 87
organizations respectively, representing

diverse sectors from manufacturing to media.
Both events facilitated direct student–
employer interaction, fostering career

opportunities.

Events & Workshops



Corporate Social Responsibility: Students in Action
for the Environment 🌱

Students from the Lebanese International University (LIU) – Akkar
Campus proudly participated in the national environmental initiative

“Cedar of Hope”, led by Guinness World Record artist Caroline
Chaptini 🌍💚.

Business School students contributed to constructing a 10-meter
cedar tree made from 452,000 recycled bottle caps, symbolizing

sustainability, unity, and Lebanese pride 🇱🇧♻️.

This inspiring activity reflects the students’ strong commitment to
community engagement, environmental awareness, and the values of

responsible citizenship promoted by LIU.

24
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Corporate Social Responsibility: Students in Action
for the Environment 🌱

On October 15, 2025, students took part in the “Cedar of Hope”
environmental project at Aabdallah Garden, Amioun – Al-Koura,

aiming to create a giant cedar tree using 452,000 green bottle caps.

Supported by Vee Coffee, this initiative connected classroom
learning with corporate social responsibility, innovation, and the
circular economy, enriching students’ experiential learning while
strengthening LIU’s community engagement and commitment to

sustainability.
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Crossword Corner: Think Like a Manager!

Ready to play? Let’s see who’s the ultimate business brain of the School of
Business!
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Use the clues below to complete the crossword puzzle! Each one tests your
understanding of key business and management concepts.

1.The first management function, involving setting goals and deciding how to
achieve them.

2.The step that follows recruitment and involves choosing the best candidate
among a group.

3.The type of research conducted to solve an organizational problem.
4.The type of data that involves numbers and statistics.
5.The third and highest level of courts in Lebanon.
6.The act of reporting wrongdoing outside regular communication channels.
7.A legally binding agreement.
8.Producing the most output from the least input.
9.A person who has an idea, takes risks, and creates their own business.

10.A person who influences others, has vision, and builds relationships with
subordinates.

11.A formal statement that defines an organization’s core purpose and answers
“What is our business?”

12.The process of moving a person to a lower level in the organizational hierarchy.
13.The initials of the type of company in Lebanon that can be formed by a single

partner.
14.A recurring amount of money an employee receives that is not affected by hours

worked.
15.A strategic tool used to identify an organization’s strengths, weaknesses,

opportunities, and threats.



The new generation of managers, known as
Generation Z managers, is currently stepping into
managerial roles with fresh perspectives. Gen Z
managers are born between 1997 and 2012, and are
digital natives who have grown up in a rapidly
changing world shaped by technology, social
awareness, and global connectivity. Their
leadership approach is different, integrating
technology, innovation, and management.
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Gen Z Managers

Unlike traditional management, Gen Z managers prioritize collaboration,
creativity, inclusivity, and authenticity. They are not afraid to challenge
outdated systems and seek flexibility and growth along with transparency.
Many of the current Gen Z managers inspire others rather than command,
focusing on empathy, continuous learning, and empowerment.

Gen Z managers mainly rely on data-driven tools for decision-making. Their
fluency in technology and analytics allows them to identify trends, measure
performance, and make informed choices that align with both organizational
goals and social values. Furthermore, they are driven to sustainability and
corporate social responsibility.

As businesses worldwide adapt to new expectations, Gen Z’s leadership style is
proving to be a vital force for change. The future of management is here—and it
speaks the language of collaboration, purpose, and innovation.



The workplace is evolving faster than ever
before. As technology, sustainability, and
global connectivity reshape the business
landscape, the definition of a “good
manager” is also being rewritten. By 2030,
effective management will not be limited
to supervising and meeting targets; it will
be about inspiring innovation, driving
inclusion, and leading with emotional
intelligence.
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What Makes a Good Manager in 2030?

A good manager in 2030 will be digitally fluent, able to navigate AI tools, data
analytics, and automation while maintaining the human connection that drives
motivation and creativity. Most importantly, their understanding of technology
is that it is an enabler, not a replacement for human insight, as it is used to
empower teams to think strategically and act efficiently.

Empathy and adaptability will be essential leadership traits. Managers will
need to create psychologically safe workplaces, value mental well-being, and
lead diverse teams across cultures and time zones. They will be able to thrive in
uncertain periods and environments.

Another important aspect for a good manager in 2030 is being driven by
sustainability and ethics. The managers of 2030 will not only be measured by
profits but also by purpose, which is how they contribute to a more responsible
and equitable world.

In essence, the good manager of 2030 is not just a leader but a visionary,
coach, and change-maker, ready to guide organizations toward a smarter, more
sustainable future.



Everywhere we turn, people are
talking about Artificial Intelligence:
how it’s changing our jobs, our
decisions, and even how we manage
others. But here’s the real question:
Can AI truly replace human managers?

Let’s be honest, AI is amazing at what
it does. It can analyze data faster than
any of us, track performance, and
even suggest the best marketing
strategy or work schedule. AI doesn’t
get tired, emotional, or distracted. It’s
consistent, logical, and efficient.
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AI Management vs. Human Management:
Finding the Sweet Spot

But managing people isn’t just about logic. It’s about listening, motivating, and
connecting. A great manager knows when someone on the team is stressed, when
morale is low, or when a little encouragement can change the outcome of a
project. These human touches are what keep teams inspired and creative.

So instead of thinking about “AI vs. Humans,” maybe it’s time we think about AI
with Humans. Imagine AI handling repetitive tasks, such as data analysis,
scheduling, and reporting, while managers focus on building trust, guiding growth,
and making big-picture decisions.

In the end, AI can help us be smarter managers, but not better humans. The magic
happens when technology does the heavy lifting and people bring the heart,
creativity, and leadership that no machine can replicate.

As we move toward the future of work, the best leaders won’t be the ones who
compete with AI—they’ll be the ones who know how to work alongside it.


